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Le Monde quick overview

1944 
Creation of the 

newspaper

1996
Launch of the 

website

120
daily editorial 

contents

520
journalists

547k
subscribers 

177M
monthly visits



Distribution of revenues in 2022

84M€

41M€

33M€

15M€



Continued growth in digital subscriptions

+27% 

+56% 

+14% 

+18% 

+10% 

+18% 
+37% 

+32% 



Global subscriptions goal for 2025

1 million



A success made possible by the high editorial quality

General management's commitment to continued investment 
in the journalistic workforce

In-depth, rigorous and accurate information 
on a variety of subjects

The shared understanding that subscriptions would be based 
on content and therefore more paid content 

(=content under a paywall)

A strong link between editorial and digital teams



Le Monde&You, a new section dedicated to our readers



Organizing monthly visits for our best subscribers 



A monthly chat with our readers on all “Le Monde” topics 



Two yearly festivals to promote transparency and conversations 
with readers and citizens



Thank you !


